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Big Data, Utilization & Privacy

Big Data is New OQll|
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[44.0,45.0): 3.37%
[43.0,44.0): 3.65%
[42.0,43.0): 3.12%
[41.0,42.0): 3.2%
[40.0,41.0): 3.7%

[39.0,40.0): 3.67%

[38.0,39.0): 3.97%

[37.0,3B.0): 4.41%

[36.0,37.0): 4.58%
[35.0,36.0): 4.38%
[34.0,35.0): 4.47%
[33.0,34.0): 2.72%
[32.0,33.0): 2.79%

[31.0,32.0)- 2.6%
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[45.0,46.0): 3.33%
[46.0,47.0): 2.9%
[47.0,48.0): 2.65%
[48.0,49.0): 2.64%
[4505010) [49.0,50.0): 2.32%
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[23.0,24.0): 1.53%
[24.0,25.0): 1.92%
[25.0,26.0): 2.34%
[26.0,27 0): 2.72%
[27.0,28.0): 2.33%
[28.0,29.0): 2.46%
— [29.0,30.0): 2.38%

[30.0,31.0): 2.56%
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Next-Gen De-identification
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Flexible Biz Process
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Privacy is The New Money,
Thanks to Big Data
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